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Shannon Gehrke -- MBA Student (Class of 2009), Plymouth, IN

Student Involvement

The MBA Association (MBAA) is a graduate student organization that sponsors professional, social, and
recreational events to promote increased student involvement and inspire a sense of community. Open
to all MBA students, the association strives to create an atmosphere conducive to the professional and
personal development of its members. The MBAA is active in sponsoring business and industry speakers,
engaging alumni, and participating in civic events.

Dr. Jeff Harper, Interim Associate Dean and MBA Director
Scott College of Business Email: MBA@indstate.edu
Indiana State University Voice: 812.237.2002
Terre Haute, IN 47809 Fax: 812.237.8720

www.indstate.edu/mba




Curriculum

The 33-credit hour MBA Program focuses on five key areas — business tools, integrative seminars, a
global experience, electives, and the culminating experience. For students without an undergraduate busi-
ness degree, additional course work may be required. Also, a student may wish to pursue a concentration
in a specific business area, resulting in additional hours.

Faculty

Members of our graduate faculty have the credentials and the
experience to provide a rigorous and meaningful advanced
education. Each has a doctorate and is academically qualified
as determined by AACSB-International.

Representing all of the disciplines within the college, our
faculty regularly publish research and continue to enhance
their professional development in many ways. In addition,
they continuously bring this research into the classroom to

Dr. Ayman Abuhamdieh

Ayman Abuhamdieh, Ph.D., Rutgers University
Lakshmi Balasubramanyan, Ph.D., Pennsylvania
State University

James Buffington, Ph.D., University of Nebraska
Aruna Chandra, Ph.D., Kent State University
Chia-An Chao, Ph.D., Indiana University

Paul Clark, Ph.D., University of Memphis

Alan Czyzewski, Ph.D., University of Southern
California

Concetta DePaolo, Ph.D., Rutgers University

Max Douglas, Ph.D., Indiana University

Eurico Ferreira, Ph.D., University of South Carolina
Mahfuzel Haque, Ph.D., University of New Orleans
Michael Harmon, J.D., Indiana University

Jeff Harper, Ph.D., Auburn University

Jon Hawes, Ph.D., University of Arkansas

Wei He, Ph.D., Boston College

Kurt Hozak, Ph.D., Ohio State University

Financial Assistance

add value to the overall learning experience. They are:

Steven Lamb, Ph.D., Kansas State University
Amro Maher, Ph.D., Old Dominion University
Connie McLaren, Ph.D., Purdue University
Nancy Merritt, Ph.D., University of Arizona

Peter Mikolaj, Ph.D., Ohio State University
Susan Moncada, Ph.D., University of lllinois

Jin Park, Ph.D., Temple University

William Redmond, Ph.D., University of Arizona
David Robinson, Ph.D., University of Wisconsin
Joseph Sanders, Ph.D., University of Kentucky
Paul Schikora, Ph.D., Indiana University

Arthur Sherwood, Ph.D., Indiana University
William Svihla, DBA, Mississippi State University
Dale Varble, Ph.D., University of Arkansas
William Warfel, Ph.D., Indiana University
William Wilhelm, Ph.D., Arizona State University
Kelly Wilkinson, Ph.D., University of Missouri
Joyce Young, Ph.D., University of Mississippi
Tarek Zaher, Ph.D., University of Texas at Dallas

MBA PROGRAM

The MBA program at Indiana State University provides you with a highly respected,
affordable, flexible, and powerful advanced business degree with top accreditation.
You can choose a specialization that suits your needs and a class schedule that suits your lifestyle and responsibili-
ties. You will learn best practices in domestic and global business from scholars with advanced academic qualifica-
tions who excel in the classroom with students. Best of all, you can do this in an affordable program that delivers
great value to you!

Why get your MBA from the Donald W. Scott College of Business? Here are just a few ways that our MBA will
make a difference for YOU:

Move Ahead...

You can differentiate yourself from others with an MBA from Indiana State University’s Scott College of Business.
You will learn new skills, improve your career prospects, and more...

Find Your Balance...
Our evening classes allow you to work and study at a pace that is right for you. You can take courses full-time or
part-time to balance other commitments.

Make a Wise Investment...

The Scott College of Business MBA comes with AACSB-International accreditation — the top accreditation for busi-
ness schools. Yet, our reasonable tuition rates and attractive financial aid package give you great value for your
education.

Raise Your Plane of Thinking...

Develop advanced problem-solving skills through solid analytical techniques using cutting-edge methods, innova-
tion, and scholarship.

Make Your Point...

Enhance your oral and written communication skills, expand your ability to share your ideas and explain results, and
learn to create effective, informative presentations and reports.

Be Tech Savvy...

Use today’s most advanced information technologies to discover, to collaborate, and to conduct business efficiently
and effectively.

Go Global...

You will have a wide array of experiences to expand your horizons and gain an appreciation of what it takes to con-
duct business internationally. Opportunities to study abroad are provided.

Get Networked...

Make connections with MBA alumni who are in leadership positions in firms, both large and small, across the United
States and beyond. Build relationships with fellow students that bring international views and real-world experience
into the classroom.

Add Value...

Become more organized, hone your interpersonal and team skills, get leadership and project management experi-
ence, and understand how to use contemporary business practices for competitive advantage.

There are several scholarships, financial awards, internships, and competitive assistantships available
to MBA students. In addition, many find assistance through their employers or low-interest student loans.
More information on financial aid may be found at: www.indstate.edu/mba/finaid.htm

APPLY TODAY @ www.indstate.edu/business/mba
or email us at mba@indstate.edu




